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SUMMARY

· Art Direction, Creative Direction – Websites, Photography, Video & Motion Gfx

· Creative development through to design, production & execution

· Online marketing & digital campaign strategy experience
· Responsible, independent & dedicated

· Leadership skills with motivation & mentoring focus

CURRENT EMPLOYMENT

Skyron (UK)

March 2009 – Current
Creative Director
Since March 2009 I have been leading a small creative team across the following large-scale projects: 

· Baker Tilly International Website
· News International Website & Interactive Presentations (including: The Sun, News of the World, The London Paper, The Sunday Times & The Times publications)
· Cambridge University Press – Document Reference & Publications ecommerce Site
Additionally  I have overseen the design and creative output on some smaller tech-based clients including: Viatel (an independent networks provider), Semplice ( a CleanTech company, part of Centrica) and Datapoint.  My role has been both “hands on” design as well as managerial and I have led a team of 5 people including three designers and two IAs – as well as the usual compliment of freelance motion graphics editors, flash developers and copy-writers.
PREVIOUS EMPLOYMENT

Glass Partnership (UK)

June 2006 – March 2009
Creative Director
Leading the creative output of the design team, I was responsible for the creative concepts which won Glass work with the following high-profile clients: 

· Allen & Overy’s Industry Leading Graduate Recruitment Website 
(Webby Honoree award  winner in 2007)
· Nokia “Black Box Mystery” Online Digital Marketing Campaign
· American Express  (AMEA – Middle East)
· Camden NHS Provider Services & Smoke Free Camden Campaign Site
· TotalJobs Gradu8 Online Recruitment Fair
· Discovery Networks – Proof of Concept Strategy & design  focused on a timeline-based Community site

At Glass, I oversaw the design and creative output on projects for a diverse number of clients such as: Cineworld, Virgin Media, Pernod-Ricard, Freshminds Recruiting and Hewitts Graduates; as well as some innovative strategic digital initiatives for organizations such as The Post Office, Discovery Networks, Youthnet, NHS Berkshire Foundation Trust and Livemusic.fm
The Creative team at Glass consisted of six team members – an IA, two designers, one Art Director, one AV Director and a Production Assistant – all of whom I managed and directed across the output of Glass projects. I was also responsible for developing the AV capability at Glass, which saw me produce & direct some pro bono projects for Adven Studio (YouChef), Livemusic.fm and Youthnet (theSite.org Festival guide).
Shift Ltd (New Zealand)

June 2004 – March 2006

Senior Designer / Art Director

Whilst at Shift I was responsible for the mentoring of junior designers, utilising my design and branding expertise on large corporate and government website projects, and providing creative leadership on business development projects. I also worked as an Art Director and Brand Strategist for both governmental and commercial clients. Projects highlights include the following: 

· Website development, online promotions and extranet design for the Webby award winning Newzealand.com

· Web design for the Inland Revenue, including brand development and user-based focus groups for a niche site aimed at 15-19 year olds called ‘Whatstax?’

· Digital brand strategy for Toyota
· Design & Branding for Te Ara Online Encyclopaedia 
· Art direction and web design for Aquamerino (NZ-based fashion label) 

· Brand strategy and website design & development for the Ministry of Economic Development

· Design Concepts and digital strategy for Air New Zealand

Furthermore I also designed and produced two in-house ‘thought leadership’ publications aimed at Shift’s major clients, and ran user based focus groups for a number of website projects including a community site for a Maori whanua (family tribe).

BBC Broadcast (now Red Bee Media)

July 2001 – March 2004

Creative Director, New Media Promotions

My two key responsibilities as Creative Director at the BBC were the delivery of first class, innovative digital promotions and the long term creative and strategic development of the New Media department within BBC Broadcast. In the short term I looked to grow the New Media team and extend the reach of the promotions into new areas such as mobile and interactive TV, while developing innovative interactive promotions to support Channel initiatives on the web.

The responsibilities of Creative Director for the New Media team included developing TV stings to promote websites on air, as well as being involved in conceptual development for larger cross-media campaigns across TV, radio, print & digital media. This involved planning and creative development of banner campaigns for both the BBC sites and other high-traffic sites such as Google and Yahoo, as well as developing rich-media content for delivery on the web, via email and mobile platforms. I was also regularly required to present digital strategies to board level marketing executives and endeavour to develop the profile of new media in a fundamentally TV orientated culture.

Whilst at BBC Broadcast, I worked on a wide variety of digital campaigns promoting BBC interactive content (BBCi), BBC Radio & TV programs and services (including promoting the launch of BBC Three, BBC Four digital TV channels and BBC6 Music Digital Radio), as well as working on strategic interactive initiatives for UKTv. 

The Creative Director was responsible for the budget of the New Media team as well as having direct line management responsibilities for a team of around ten people.

r a z o r f i s h 

July 1999 – May 2001

Experience Director

At Razorfish I was in a key position of creative leadership within the company reporting directly to the Creative Director. I was tasked with delivering leading edge digital solutions to clients in a number of countries on a range of different platforms - and in addition mentor a set of designers to progress their skills.

As an 'Experience Director' I led the interactive end user experience and digital re-branding on projects for large corporations such as the award winning Natwest.com and BP.com. From 1999 - 2001 I worked on sizable internet & extranet projects for Vodafone, Banca Mediolanum, and Medecins Sans Frontiers whilst also working on interactive marketing and promotional related digital projects for Jamie Oliver and the New Millennium Experience Co. 

In early 2001 I was seconded to the Milan office 2001 to work on digital branding and interactive installations for Illy Caffé, as well as re-designing the Mondadori.com portal.

 
PROJECT HIGHLIGHTS

Skyron Projects (Completed) 2009
· Semplice Technology
http://www.semplice.co.uk/
· Viatel Networks
http://www.vtlwavenet.com/
Glass Projects 2006 – 2009
· Allen & Overy – Graduate Recruitment Website 
http://www.aograduate.com/
· Camden PCT – Provider Services Website
http://www.camdenproviderservices.nhs.uk/
· Smokefree Camden – Campaign Website
http://www.smokefreecamden.nhs.uk/
· Livemusic.fm – Gig-Goers Guide
http://www.livemusic.fm
· Totaljobs Gradu8
http://gradu8.com/
· Youthnet  –  TheSite.org Community Section Design
http://www.thesite.org/community
· Video Work  – Vimeo Channe
http://vimeo.com/user2062848/videos
Shift Projects 2004 – 2006

· Aquamerino  – art direction and design
· Gold Coast Tourism  – digital strategy
· Inland Revenue “Whatstax” Website  – design and build
· Te Ara Online Encyclopaedia – design and Flash development

· Tourism New Zealand – digital strategy and extranet
· Toyota NZ– strategy and digital marketing
BBC Projects 2001 – 2004

· BBC Four ‘Place To Think’  – Interactive screensaver

· BBC Three 'Blobs'  –  downloads, games, & 'BlobMate' screenpal 

· BBC Sport F.A. Cup 2002 – brand campaign Online and Digital TV

· BBCi  – digital TV and on-air brand campaign for BBC Online & Digital services 

· CBBC ‘Where Your Heads At’  –  interactive children's game
· BBC ‘Walking with Beasts’ & ‘Life of Mammals’ –  Interactive Games
Razorfish Projects 1999 – 2001

· Illy Coffee – retail digital space kiosks
· Médecins Sans Frontiers  – organisation website

· Jamie Oliver  – Interactive CD 
· BP Investor Centre  & BP e-dentity  – digital branding 

· Natwest.com & NatWest e-dentity – digital branding tool

EDUCATION  

· IBM Sales School  (Passed with distinction) - IBM Warbrook (1996)

· BA Hons, Graphic Design - Exeter College of Art & Design (1989 - 1991)

· Arts Foundation Course - Worthing College of Art & Design (1987 - 1988)  

· A Levels  Art, Geography & English,  Portsmouth Grammar School (1987- 1989) 

SKILLS

Software

· Adobe Web Creative Suite   – Photoshop, Illustrator, Dreamweaver & Flash (expert)

· Microsoft Offfice (proficient)

· Adobe InDesign CS  (basic)

· After Effects CS (basic)

· FinalCut Pro  & Quicktime Pro (basic)

Languages 

· HMTL 4.01 (proficient)

· CSS  2.0 (proficient)

· Javascript (basic) 

· Flash Action Scripting (basic) 

· English & French (fluent)

AWARDS

11th Annual Webby Awards 2007
· 2007 – Honoree ( Law Category ) Allen & Overy 
TUANZ Awards 2007 (New Zealand)
· 2007 – Winner ( IA Design Award ) Ministry of Economic Development  

British Interactive Media Association (BIMA) Awards

· 2002 – Nominee (Arts & Culture): BBC Four  ‘Virtual Place to Think’
· 2000 – Winner (Information Design): Natwest e-Dentity

Promax UK

· Silver Winner 2002 (BBC Four) – Best promotional use of new media

· Silver Winner 2002 (BBC Walking With Beasts) – Best online promotion

Best Investor Relations Website Award 2000

· BP Investor Centre
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